
«Awareness raising campaign for the promotion of waste 
Reduction, Reuse and Recycling in Cyprus»



Aim of the Project

To promote waste reduction, reuse and recycling in Cyprus

Awareness raising campaign, based on an integrated communication strategy 
ŦƻŎǳǎŜŘ ƻƴ ǘƘŜ άwwwέ principle (Reduce, Reuse, Recycle)

Actions that aim to inform, educate and mobilize so as to achieve significant 
changes in the perception, awareness and habits of the public 

and the target-groups



Project Objectives

V Map-out existing knowledge and awareness level regarding the RRR concept in 
waste management

V Develop and implement a Reduce-Reuse-Recycle communication strategy to 
support the implementation of the Waste Framework and the Landfill 
Directives in Cyprus and the Waste Management Plan of Cyprus

V Develop comprehensive communication tools that will enable transfer of 
knowledge of the RRR concept

V Monitor project impact on the target audiences



Cypriot Culture



75% of all waste ends up in landfill



What is RRR?

Reduce

ωWaste reduction, means 
using less material to get 
a job done.

Reuse

ωMany items we throw away 
every day have the 
potential to be reused for 
their original purposes or 
for new ones. 

ωReuse allows you to get the 
most out of the products 
you buy and saves you 
money as well.

Recycle

ωRecyclingis a process to 
changewaste materials into 
new products.



Youth

Å5 to 16 years old 

Young people and 
couples

ÅBetween 22-44 years old

Industry

ÅMajor producer of waste

Target Groups

Local authorities Media Parliament 
Members

Immigrants



Τρόποι Προσέγγισης

ɳˎʰʽˋʻʹˍˇˉˇʾʹˋʹΥ 

ʄʰʵʽˈ˒˖˄ˇ 
ʆʹ˂ʶˈˊʰˋʹ 

ɶ˂ʶˁˍˊˇ˄ʽˁʱ ˃ʷˋʰ 
ɳˁˋˍˊʰˍʶʾʶˌ ˋˍˇ˄ ʆˏˉˇ

ɳˁˉʰʾʵʶˎˋʹ ˁʰʽ ˁʽ˄ʹˍˇˉˇʾʹˋʹ: 

ɾʷˋ˖ ʵʽʰʵˊʰˋˍʽˁ˗˄
ʵˊʰˋˍʹˊʽˇˍʺˍ˖˄Σ ˈˉ˖ˌΥ

ʅˎ˄ʷʵˊʽʰ 
ʊʁ ˋˍʽʲʱ˂ 

ɳˁˉʰʽʵʶˎˍʽˁʱ ʶˊʴʰˋˍʺˊʽʰ

Τα ΣτοχεύσιμαΚοινά

Vɿʷˇʽ р ς16 (110,000),˄ ʰ ˁʰ˂ˏ˕ˇˎ˃ʶ ˍˇ рл҈

Vɿʷˇʽ ˁʰʽ ɿʶʰˊʱ ʸʶˎʴʱˊʽʰ нл-пп όоотΣлллύΣ ˄ʰ ˁʰ˂ˏ˕ˇˎ˃ʶ ˍˇ тр҈

Vɶ ̡ʽˇ˃ʹ˔ʰ˄ʾʰ ˃ʷˋ˖ ˋˎ˄ʵʷˋ˃˖˄ όул ˋˏ˄ʵʶˋ˃ˇʽ)

ʃˊˇˋʷʴʴʽˋʹ ˁʰʽ ʶ˃ˉ˂ˇˁʺ

Vʆˊʶʾˌ ʷˊʶˎ˄ʶˌ ʰʴˇˊʱˌΣ όʰˊ˔ʺΣ ˃ʷˋˇ ˁʰʽ ˍʷ˂ˇˌ ˍˇˎ ʷˊʴˇˎύ

Vɲʽʶ˄ʷˊʴʶʽʰ focus groups ɹ ʽʰ ˍˊˇ˒ˇʵˈˍʹˋʹ 

Communication Activities TV

Radio

Printed and 
electronic 

press

Social mediaConferences & 
Events

Printed 
Informational 

Material

Communication 
good practice 

guide

Project Actions



Main Results



ȺȾɇȺȿȺɆȼ 

ȺɅȺɈɁȷɆ 

ȷũɃɅȷɆ

Public Awareness

10

To record the current level of awareness and understanding of the Cypriots in the issue of 
waste management we planned three public opinion surveys.

Public 
awareness 

survey

Focus Groups

Decision makers 
interviewTelephone survey



ȺȾɇȺȿȺɆȼ 

ȺɅȺɈɁȷɆ 

ȷũɃɅȷɆ

Concern About the Environment

11

Very Important

71%

Important

27%

Not so importnat

1%

Not importnat

0%

ǦǼůȄ: ǡȈȌ ŰȌ ŭŮǿȂȉŬ



ȺȾɇȺȿȺɆȼ 

ȺɅȺɈɁȷɆ 

ȷũɃɅȷɆ

Concern Vs Action

12

ǲȌůȌůŰȕ ɸȌȏ ȅŮȒȍŮǿ ŰȄȊ ȇǼȅŮ ŮȊǽȍȂŮȆŬ 
ȒȎ ŬȍȇŮŰǼ Ǿ ɸǼȍŬ ɸȌȈȖ ůȄȉŬȊŰȆȇǾ:

ǦǼůȄ: ǡȈȌ ŰȌ ŭŮǿȂȉŬ

ǲȌůȌůŰȕ ɸȌȏ ŮȇŰŮȈŮǿ ŰȄȊ ȇǼȅŮ 
ŮȊǽȍȂŮȆŬ:

35%

47%

64%

84%

74%

34%

71%

44%

19%

86%

30%

29%

29%

25%

32%

32%

33%

32%

30%

16%

45%

54%

54%

67%

51%

37%

51%

46%

33%

81%

ǲŮȍȆůůȕŰŮȍȄ ȐȍǾůȄ ȉǽůȒȊ ȉŬȃȆȇǾȎ 

ůȏȂȇȌȆȊȒȊǿŬȎ/ ȈȆȂȕŰŮȍȄ ȐȍǾůȄ ȆŭȆȒŰȆȇȌȖ é

ǮŮǿȒůȄ ŰȒȊ ŬɸȌȍȍȆȉȉǼŰȒȊ, ɸ.Ȑ. ŬȂȌȍǼȃȌȊŰŬȎ 

ɸȍȌȓȕȊŰŬ ȉŮ ȉŮȂŬȈȖŰŮȍȄ ŭȆǼȍȇŮȆŬ ȃȒǾȎ

ǮŮǿȒůȄ ŰȄȎ ȇŬŰŬȊǼȈȒůȄȎ ȊŮȍȌȖ ůŰȌ ůɸǿŰȆ

ǮŮǿȒůȄ ŰȄȎ ȇŬŰŬȊǼȈȒůȄȎ ŮȊǽȍȂŮȆŬȎ ůŰȌ ůɸǿŰȆ

ǮŮǿȒůȄ ŰȌȏ űŬȂȄŰȌȖ ɸȌȏ ɸŮŰȆǽŰŬȆ ȉǽůŬ Ŭɸȕ ɸȆȌ 

ǽȋȏɸȊŮȎ ŬȂȌȍǽȎ, ȐȍǾůȆȉȌɸȌǿȄůȄ ŰȒȊ é

ǷȍǾůȄ ɸȍȌȓȕȊŰȒȊ ȉŮ ȈȆȂȕŰŮȍȌ ɸŬȇŮŰǼȍȆůȉŬ ȇŬȆ 

ȁȆȌŭȆŬůɸȗȉŮȊȒȊ ɸȍȌȓȕȊŰȒȊ 

ǨɸŬȊŬȐȍȄůȆȉȌɸȌǿȄůȄ  ȂȏǼȈ., ɸȈŬů., ȐǼȍŰ. ȇŬȆ 

ȉŮŰŬȈ. ůȏůȇŮȏŬůȆȗȊ

ǷȍǾůȄ ȌȆȇȌȈȌȂȆȇȗȊ ŰůŬȊŰȗȊ ȂȆŬ ŰȌ ȑȗȊȆůȉŬ

ǬȌȉɸȌůŰȌɸȌǿȄůȄ ȌȍȂŬȊȆȇȗȊ ŬɸȌȍȍȆȉȉǼŰȒȊ 

ǥȊŬȇȖȇȈȒůȄ 

ǧȆǼůŰȄȉŬ

-11%

-44%

-34%

-13%

-35%

-9%

-12%

-19%

-36%

-40%



House in the Nature

Å ʁnlineat: http:// www.cybc-media.com/eu/index.php/component/jmsmusic/

Å ʇoutubechannel: https:// www.youtube.com/channel/UC229D2AWNx-oX1KCpGWhsBw

Å Facebook page at: https://www.facebook.com/ʅˉʾˍʽ-ˋˍʹ-ʊˏˋʹ

Every Sunday at 17:00 at CyBc1

http://www.cybc-media.com/eu/index.php/component/jmsmusic/
https://www.youtube.com/channel/UC229D2AWNx-oX1KCpGWhsBw
https://www.facebook.com/Σπίτι-στη-Φύση


http://www.cybc-media.com/eu/index.php/component/jmsmusic/

http://www.cybc-media.com/eu/index.php/component/jmsmusic/


Radio Adverticements

ɱʶ˄ʽˁˈ:

ɮ˄ʰˁˏˁ˂˖ˋʹ:

ɳˉʰ˄ʱ˔ˊʹˋʹ:

ɮ˄ʰˁˏˁ˂˖ˋʹ-
ɲʽʰ˂ˇʴʺ:

ɾʶʾ˖ˋʹ:



Weekly Newsletter at 3 Languages



Social Media

ÅFacebook: www.facebook.com/liferethink

ÅTwitter: 
https://twitter.com/rethinkcyprus

ÅYoutubeChannel: 
youtube/RethinkCampaign

http://www.facebook.com/liferethink
https://twitter.com/rethinkcyprus


Website- www.rethink.com.cy

ʇˉʶˏʻˎ˄ˇˌ ɳ˒ʰˊ˃ˇʴʺˌ: Green Dot

http://www.rethink.com.cy/


Applications



Computer Software



Rethink Festivals:Nicosia-Limassol



ɳˎ˔ʰˊʽˋˍ˗ 
ʴʽʰ ˍʹ˄ ˉˊˇˋˇ˔ʺ ˋʰˌΗ



TV Campaign



TEASER



General



Reduce



Reuse



Recycling



TV Campaign

Training Videos



General


